
[image: image1.png]2 QUALIFIGATIONS

-\

N

=3

=
Prince’s Trust




Develop a Marketing Strategy for an Enterprise


This unit allows learners to undertake market research specific to an enterprise and to develop a strategy for marketing their product or service.
Level 2
Learner name





Centre name

	To do this you must
	Page number
	Assessment date

	1. Understand the market, its customers and stakeholders

	1.1 Identify the competitors to the enterprise
	
	

	1.2 Describe the target market for the enterprise
	
	

	1.3 Undertake market research for the enterprise
	
	

	1.4 Summarise the results of the market      research
	
	

	2. Understand how to promote and sell a product or service

	2.1 Conduct a SWOT analysis of the enterprise
	
	

	2.2 Develop a pricing strategy for the product or service
	
	

	2.3 Develop a plan for promoting the enterprise
	
	

	Assessor feedback

	

	Declaration I confirm that the details above are correct, that the evidence submitted is the learner’s own work and that the learner meets all the requirements for the unit:

	Learner Name                                                    Assessor Name                     

Learner Signature                                              Assessor Signature

Date                                                                    Date                                             
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