
Press guidelines for 
fundraisers
Can I send a press release about my event?
Yes. Remember, journalists receive hundreds of press releases every day, so stories 
need to stand out to make it into the paper. Before approaching the media think 
about: why the newspaper or magazine would be interested in your story; in what 
way it is relevant to their readership; what makes your story unique.

Are there any guidelines for writing a press 
release?
Yes, we have included a template release for you to make this process a lot easier! 
Once you’ve filled it in make sure to send it to your Prince’s Trust contact so the 
press team can give it a final approval.

Who should I send my press release to?
That’s up to you – but here are some ideas of who you might like to contact:

• The newspaper local to where you live and/or work
• Your local radio stations
• Your company’s internal or external magazines and newsletters
• Your company’s website and intranet
• Newsletters of any community groups you belong to

You can usually find a general contact email or number for your local media outlets 
on their website. Unless you have existing contacts at these publications, the best 
person for you to ask for is the News Editor.



How can I make sure photographs are included in 
any media coverage?
If a local paper agrees to cover your event you might want to ask them to send a 
photographer. You can also submit photographs yourself along with your press 
release. Make sure you use a good quality, high resolution digital camera or 
smartphone.

We have included our key messages within the About Us section of the template 
release – please refer to these key messages when talking about our work.

If you are asked any questions about HRH The Prince of Wales, please refer them 
to The Prince’s Trust’s press office via press@princes-trust.org.uk 

What should I tell the media about the work of The 
Prince’s Trust?

Dos & Don’ts

• Send press releases to your Prince’s Trust contact so that they can share it with 
our press team for approval before you send anything to your local press

• Think about what makes your story unique 

• Try local media including radio stations and newspapers

• Unless you have existing contacts at a publication ask for the News Editor

• Issue a pre- and post-activity press release to attract interest and then raise 
awareness

• Also try different types of media; your employer’s internal and external 
magazines, website, intranet or trade press can all be great places to promote 
what you’re doing

• Include photos from the activity in your story - only send good quality, high 
resolution photos to accompany a press release. Make sure everyone in the 
photograph knows how it is going to be used and is happy to be in the shot

Do



Share your fundraising activities and
achievements with us @Princestrust

• Don’t approach any national media about your event without talking to The 
Trust’s press office first – this helps us to identify any crossover with The Trust’s 
own national PR activity and avoid any clashes. Speak to someone in The 
Prince’s Trust press office if you would like to generate national PR. This includes 
publications that cover the whole of Northern Ireland, Scotland and Wales.

• Remember you don’t need to answer any questions about The Prince’s Trust or 
HRH The Prince of Wales on our behalf. If you are asked any questions about 
The Prince’s Trust or HRH that you can’t easily answer, please refer them to The 
Trust’s  press office via press@princes-trust.org.uk 

• If for any reason something goes wrong during your fundraising activities, please 
immediately contact your Prince’s Trust representative – do not speak to the 
media if you are contacted in such a scenario

Visit princes-trust.org.uk/getinvolved 
for more information on how you can support The Prince’s Trust. 

Don’ts

Because we have so many brilliant supporters out there raising money for The Trust, 
our press team cannot approach media to share a story on your behalf. We’re here 
to provide advice and guidance if you need it, but don’t have the capacity to write 
press releases or speak to journalists about all the great things you’re doing. You’re 
more likely to be successful if you go direct too – journalists love to speak to the 
people behind the stories. Good luck and thank you for fundraising for The Prince’s 
Trust!
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Press release template
Date

Local [Man, gran, teacher etc.] (add the most interesting thing about your event - e.g. 
‘raises £X’ / ‘walks length of Hadrian’s Wall’ / ‘cooks up a storm’) in aid of The Prince’s 
Trust

A local (man/woman/gran/occupation etc.) is raising funds for youth charity, The Prince’s 
Trust, by (activity). 

(Name), from (hometown), is fundraising to help The Trust support young people who are 
unemployed or struggling at school to build the confidence and skills they need to move 
into work, education or training.

Insert a few lines about your fundraising activity – this could be either pre- or post-event, 
depending on when you’re sending your press release. You may wish to include how much 
you have raised so far and/or a fundraising target. 

(name) said: “Quote about why you are fundraising for The Prince’s Trust and why you 
picked this challenge etc.”

You may also want to include quotes from others who are supporting you to add even more 
colour to the story – e.g. people involved in your fundraiser or who have inspired you to 
take on a challenge.

The Prince’s Trust gives young people who face disadvantage and adversity the practical 
and financial support they need to stabilise their lives and realise their potential. The 
charity has helped more than one million young people since it was founded in 1976 and 
three in four those supported on its programmes move into work, education, or training. 

To sponsor (name) and to find out more about the event contact (details) 

-Ends- 
(Add your contact details here)

About The Prince’s Trust 
The Prince’s Trust helps young people all over the UK to build their confidence and skills 
and supports them into jobs, education, and training. Founded by The Prince of Wales in 
1976, the charity supports 11- to 30-year-olds who are unemployed, struggling at school 
and at risk of exclusion. Many of the young people helped by The Trust are in or leaving 
care, facing issues such as homelessness, mental health problems, or have been in 
trouble with the law. The courses offered by The Trust give young people the practical and 
financial support needed to stabilise their lives, helping develop self-esteem and skills 
for work. Three in four young people supported by The Prince’s Trust move into work, 
education, or training.    

The Trust has helped over a million young people to date. Further information about The 
Prince’s Trust is available at princes-trust.org.uk or on 0800 842 842.  


