Marketing methods

Designing a leaflet

Mention the word ‘Marketing’ and it’s common for many people to rush to design leaflets.  Leafleting is a cheap and simple marketing method and can be effective for promoting a local business such as a taxi, food delivery or mobile hairdressing business.  But most leaflets end up in the bin.  Here are some tips to help you design more effective leaflets:

Do
Think of your leaflet as an advert and apply the same golden rules.  A leaflet should follow the AIDA principle – 1. grab Attention, 2. spark Interest, 3. create Desire and 4. Prompt Action.  

Do 
Consider the space you have. A reader’s eye will flow over the text starting from the top left corner and finishing at the bottom right corner.  The top left corner and the bottom right corner are ‘hot spots’ so make the most of them for example, use them to print a special offer or your contact details.

Do
Include ‘buzz words’.  Put yourself in your customers’ shoes – we all like words such as ‘free’, ‘bonus’, ‘exclusive’, ‘new’ and ‘save’.  

Do
Make sure any special offers you promote are time limited. 

Do
Give your leaflet to someone who will check it for spelling errors.

Here are some no’s no’s when designing leaflets:

Don’t
Waste space – make use of both sides of the leaflet but make sure that you don’t overcrowd the leaflet with too much text.  

Don’t
Make your business name the ‘headline’ of the leaflet.  Customers are first interested in what you can give them for example, a special offer.

Don’t
Print thousands of leaflets as they’ll quickly go out of date.

Don’t 
List the features of your product/service – concentrate instead on how your product/service can benefit the customers you are targeting. 











